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​VISION OF THE INSTITUTE​

​Jerusalem​ ​College​ ​of​ ​Engineering​ ​is​ ​committed​ ​in​ ​emerging​ ​as​ ​an​ ​international​
​institution​ ​of​ ​excellence​ ​in​ ​imparting​ ​the​ ​finest​ ​quality​​engineering,​​technology​​and​
​management​​education​​rooted​​in​​ethical​​and​​societal​​values​​through​​various​​academic​
​programmes,​​multi-disciplinary​​research,​​consultancy​​and​​entrepreneurship​​activities,​
​and hence in contributing towards social transformation and nation building.​

​MISSION OF THE INSTITUTE​

​Generating​ ​abundant​ ​resources​ ​and​​making​​conducive​​policies,​​the​​management​​led​
​by​ ​the​ ​Chief​ ​Executive​ ​Officer​ ​strives​ ​towards​ ​promoting​ ​globally​ ​competitive​
​academic​ ​programmes​ ​augmented​ ​with​ ​value​ ​added​ ​courses,​ ​in-plant​ ​training,​
​co-curricular activities and ambience that support​ ​intellectual​ ​growth​​and​ ​skill​

​acquisition.​
​Promoting​ ​collaborative​ ​trans-border​ ​research​ ​programmes,​ ​continuing​​education​​in​
​synergy​ ​with​ ​academia,​ ​industries​ ​and​ ​research​ ​organisations​ ​leading​ ​to​ ​real​ ​time​
​solutions and lifelong learning​

​Transforming​​young​​men​​and​​women​​into​​competent​​professionals​​and​​entrepreneurs​
​motivated​ ​by​ ​a​ ​passion​ ​for​ ​professional​ ​excellence,​ ​driven​ ​by​ ​human​ ​values​ ​and​
​proactively​ ​engaging​ ​in​ ​the​ ​betterment​ ​of​ ​the​ ​society​ ​through​ ​innovative​ ​practices​
​and academic excellence​

​Facilitating​ ​effective​ ​interaction​ ​among​ ​faculty​ ​and​ ​students,​ ​and​​fostering​​network​
​of​ ​alumni,​ ​industries,​ ​institutions​ ​and​ ​other​ ​stakeholders​ ​for​ ​successful​ ​career​ ​gain​
​and placement.​



​DEPARTMENT OF MANAGEMENT STUDIES​

​Vision of the Department​

​Department​ ​of​ ​Management​ ​studies​ ​strives​ ​to​ ​develop​ ​students​ ​as​ ​competent​
​professionals​ ​and​ ​successful​ ​entrepreneurs​ ​with​ ​social​ ​concerns​ ​and​ ​strong​ ​ethical​
​values​ ​to​ ​promote​ ​multi-disciplinary​ ​research​ ​and​ ​entrepreneurship​ ​for​ ​nation​
​building.​

​Mission of the Department​

​●​ ​To enhance the students as competent professionals through innovative teaching –​
​learning process.​

​●​ ​To equip the students as successful entrepreneurs with leadership qualities.​
​●​ ​To build the ethical values among the students to serve for the betterment of society,​

​Industry and Government.​
​●​ ​To cater to the industrial needs through multi-disciplinary research.​



​DEPARTMENT OF MANAGEMENT STUDIES​

​PROGRAM EDUCATIONAL OBJECTIVES (PEOs)​

​MBA Graduates will be able to:​

​PEO​ ​I:​ ​Integrate​ ​tools​​and​​concepts​​from​​multiple​​functional​​areas​​such​​as​​finance,​

​human resources, marketing and operations, to solve business problems. ​

​PEO​ ​II:​ ​Demonstrate​ ​a​ ​critical​ ​awareness​ ​of​ ​current​ ​issues​ ​like​ ​diversity,​ ​social​

​responsibility,​ ​sustainability,​ ​innovation​ ​and​ ​knowledge​ ​management​​in​​business​​and​

​management.​

​PEO​​III:​​Exhibit​​value-based​​leadership​​and​​entrepreneurial​​competence​​in​​the​​global​

​arena. ​

​PEO​ ​IV​​:​ ​Evaluate​ ​and​ ​integrate​ ​ethical​ ​considerations​ ​when​ ​making​ ​business​

​decisions. ​

​PEO V:​ ​Negotiate effectively in order to achieve​​organizational and individual goals.​

​PROGRAM OUTCOMES (POs)​

​PO1:​ ​Apply​ ​knowledge​ ​of​ ​management​ ​theories​ ​and​ ​practices​ ​to​ ​solve​ ​business​

​problems​

​PO2:​​Foster Analytical and critical thinking abilities​​for data-based decision making.​

​PO3:​​Ability to develop Value based Leadership ability.​

​PO4:​ ​Ability​ ​to​ ​understand,​ ​analyze​ ​and​ ​communicate​ ​global,​ ​economic,​ ​legal,​ ​and​

​ethical aspects of business.​

​PO5:​​Ability​​to​​lead​​themselves​​and​​others​​in​​the​​achievement​​of​​organizational​​goals,​

​contributing effectively to a team environment.​

​PO6:​​Ability​​to​​explore​​and​​solve​​managerial​​challenges​​through​​appropriate​​research​

​design in dynamic business environment.​
​PO7 :​​Ability to create entrepreneurial opportunities​​through their competency.​



​DEPARTMENT OF MANAGEMENT STUDIES​
​REGULATION 2023​

​CHOICE BASED CREDIT SYSTEM​
​I TO IV SEMESTERS CURRICULUM​

​CREDIT SUMMARY​
​S.NO​ ​CATEGORY​ ​1​ ​2​ ​3​ ​4​ ​Total Credit​

​1​ ​PC​ ​24​ ​24​ ​09​ ​24​ ​81​
​2​ ​PE​ ​-​ ​-​ ​18​ ​-​ ​18​
​3​ ​EEC​ ​1​ ​2​ ​-​ ​-​ ​03​

​TOTAL​ ​102​

​SEMESTER I​

​S.​
​N​
​O​

​COD​
​E​
​NO​
​.​

​COURSE TITLE​ ​T/P​ ​CATEGORY​
​CONTACT​
​PERIODS​ ​L​ ​T​ ​P​ ​C​

​1​ ​JBA2101​ ​Managerial Principles​ ​T​ ​PC​ ​3​ ​3​ ​0​ ​0​ ​3​

​2​ ​JBA2102​ ​Legal Aspects Of​
​Business​

​T​ ​PC​ ​3​ ​3​ ​0​ ​0​ ​3​

​3​ ​JBA2103​ ​Accounting Practices For​
​Managers​

​T​ ​PC​ ​4​ ​4​ ​0​ ​0​ ​4​

​4​ ​JBA2104​ ​Statistics for Management​ ​T​ ​PC​ ​4​ ​3​ ​0​ ​0​ ​3​

​5​ ​JBA2105​ ​Organizational Behaviour​ ​T​ ​PC​ ​3​ ​3​ ​0​ ​0​ ​3​

​6​ ​JBA2106​ ​Managerial Economics​ ​T​ ​PC​ ​3​ ​3​ ​0​ ​0​ ​3​

​7​ ​JBA2107​ ​Entrepreneurship​
​Development​

​T​ ​PC​ ​3​ ​3​ ​0​ ​0​ ​3​

​8​ ​JBA2111​ ​Data Analysis Laboratory 1​ ​P​ ​PC​ ​4​ ​0​ ​0​ ​4​ ​2​
​9​ ​JBA2112​ ​Communication Lab 1​ ​P​ ​EEC​ ​2​ ​0​ ​0​ ​2​ ​1​

​Total​ ​29​ ​21​ ​2​ ​6​ ​25​



​SEMESTER - II​

​S.NO.​
​CODE​
​NO.​ ​COURSE TITLE​ ​T/P​ ​CATEGORY​

​CONTACT​
​PERIODS​ ​L​ ​T​ ​P​​C​

​1​ ​JBA2201​
​Human Resource​
​Management​ ​T​ ​PC​ ​3​ ​3​ ​0​ ​0​ ​3​

​2​ ​JBA2202​ ​Marketing Management​ ​T​ ​PC​ ​3​ ​3​ ​0​ ​0​ ​3​

​3​ ​JBA2203​ ​Operations Management​ ​T​ ​PC​ ​3​ ​3​ ​0​ ​0​ ​3​

​4​ ​JBA2204​
​Business Research​
​Methods​ ​T​ ​PC​ ​4​ ​4​ ​0​ ​0​ ​4​

​5​ ​JBA2205​ ​Financial Management​ ​T​ ​PC​ ​3​ ​3​ ​0​ ​0​ ​3​

​6​
​JBA2206​

​Information Systems In​
​Business​

​T​ ​PC​ ​3​ ​3​ ​0​ ​0​ ​3​

​7​ ​JBA2207​
​Applied Operations​
​Research​ ​T​ ​PC​ ​4​ ​3​ ​0​ ​0​ ​3​

​8​ ​JBA2211​ ​Data Analysis Laboratory 2​ ​P​ ​PC​ ​4​ ​0​ ​0​ ​4​ ​2​

​9​
​JBA2212​ ​Communication Laboratory 2​

​P​ ​EEC​ ​4​ ​0​ ​0​ ​4​ ​2​

​Total​ ​31​ ​21​ ​2​ ​8​ ​26​

​SEMESTER – III​

​S.NO​
​CODE​
​NO.​ ​COURSE TITLE​ ​T/P​ ​CATEGORY​ ​CONTAC​

​T​
​PERIOD​
​S​

​L​ ​T​ ​P​ ​C​

​1​ ​JBA2301​ ​Strategic Management​ ​T​ ​PC​ ​3​ ​3​ ​0​ ​0​ ​3​
​2​ ​Professional Elective I*​ ​T​ ​PE​ ​3​ ​3​ ​0​ ​0​ ​3​
​3​ ​Professional Elective II*​ ​T​ ​PE​ ​3​ ​3​ ​0​ ​0​ ​3​
​4​ ​Professional Elective III*​ ​T​ ​PE​ ​3​ ​3​ ​0​ ​0​ ​3​
​5​ ​Professional Elective IV*​ ​T​ ​PE​ ​3​ ​3​ ​0​ ​0​ ​3​
​6​ ​Professional Elective V*​ ​T​ ​PE​ ​3​ ​3​ ​0​ ​0​ ​3​
​7​ ​Professional Elective VI*​ ​T​ ​PE​ ​3​ ​3​ ​0​ ​0​ ​3​
​8​ ​JBA2341​ ​Summer Project Work​ ​P​ ​PC​ ​12​ ​0​ ​0​ ​1​

​2​
​06​

​Total​ ​33​ ​21​ ​0​ ​12​ ​27​
​* Chosen Professional Electives should be from two streams of management of three electives each.​
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LIST OF OPEN ELECTIVES OFFERED BY THE DEPARTMENT OF 
MANAGEMENT STUDIES FOR UG PROGRAMMES 

 
SEMESTER IV 

 
   S.NO 

CODE 

NO. 
COURSE TITLE CATEGORY 

CONTACT 

PERIODS 
L T P C 

1 JBA9201 Principles of Management OE 3 3 0 0 3 

2 JBA9202 Fundamentals of Accounting OE 3 3 0 0 3 

 
SEMESTER –V 

4 JBA9203 Business Economics OE 3 3 0 0 3 

5 JBA9204 Behaviourial Science              OE 3 3 0 0 3 

 
SEMESTER –VI 

6 JBA9205 Total Quality Management OE 3 3 0 0 3 

7 JBA9206 Professional Ethics OE 3 3 0 0 3 

SEMESTER –VII 

8 
JBA9207 Customer Relationship 

Management 
 
OE 

 
3 

 
3 

 
0 

 
0 

 
3 

 
9 

JBA9208 Intellectual Property Rights OE 3 3 0 0 3 

 
 

LIST OF LABORATORY COURSE OFFERED BY DEPARTMENT OF MANAGEMENT 
STUDIES TO UG STUDENTS 

 

 

S. 
NO 

SUB. 
CODE 

COURSE 
TITLE 

CATEGORY CONTACT 
PERIODS 

L T P C 

1 JBA2711 Entrepreneurship 
For Engineers 

EEC  
2 

 
0 

 
0 

 
2 

 
1 

 









































































































































































































 

 

 

JBA2030 SUPPLY  CHAIN  MANAGEMENT 
L T P C 

3 0 0 3 

 

COURSE OBJECTIVES: 

 To outline the fundamentals of supply chain management. 

 To integrate sourcing strategy with effectivemanagement. 

 To develop feasible supply chain design. 

 To analyze demand and supply and its uncertainties. 

 To discuss the current trends of supply chain management. 

UNIT I INTRODUCTION          9 

Supply Chain – Fundamentals –Evolution- Role in Economy - Importance - Decision Phases - Supplier- 

Manufacturer-Customer chain. Enablers/ Drivers of Supply Chain Performance. Supply chain strategy - 

Supply Chain Performance Measures. 

UNIT II STRATEGIC SOURCING         9 

Outsourcing – Make Vs buy - Identifying core processes - Market Vs Hierarchy - Make Vs buy continuum-

Sourcing strategy - Supplier Selection and Contract Negotiation. Creating a world-class supply base- 

Supplier Development - World Wide Sourcing. 

UNIT III SUPPLY CHAIN NETWORK        9 

Distribution Network Design – Role - Factors Influencing Options, Value Addition – Distribution 

Strategies - Models for Facility Location and Capacity allocation. Impact of uncertainty on Network Design 

- Network Design decisions using Decision trees. 

UNIT IV PLANNING DEMAND, INVENTORY AND SUPPLY     9 

Managing supply chain cycle inventory. Uncertainty in the supply chain – Analyzing impact of supply 

chain redesign on the inventory - Risk Pooling - Managing inventory for short life - cycle products multiple 

item -multiple location inventory management. Pricing and Revenue Management. 

 

UNIT V DIGITIZATION & CURRENT TRENDS IN SUPPLY CHAIN           9 

Introduction -Digitization – Industry 4.0 – Effect on Supply Chains- sourcing, Manufacturing, logistics – 

Enabling Technologies - BIRD Technology– Block Chain, IIoT, Robotic Process Automation, Data 

Science. Supply Chain Integration - Building partnership and trust in SC Value of Information: Bullwhip 

Effect - Effective forecasting - Coordinating the supply chain. SC Restructuring - SC Mapping -SC process 

restructuring, Postpone the point of differentiation, Agile Supply Chains - Reverse Supply chain. Agro 

Supply Chains. 

TOTAL: 45 PERIODS 

COURSE OUTCOMES: 

Students will be able to, 

 Infer the basics of supply chain management and the designs associatedwith. 

 Build and manage a competitive supply chain using corresponding strategies. 

 Determine opted supply chain networks. 

 Analyse the demand and required supply. 

 Discuss the digitization & current trends on supply chain. 



 

 

TEXT BOOKS: 

1. Janat Shah, “Supply Chain Management – Text and Cases”, Pearson Education, Second Edition, 

2016. 

2. Sunil Chopra and Peter Meindl, “Supply Chain Management-Strategy Planning and Operation”, 

PHI Learning / Pearson Education, Sixth edition, 2016. 

 

REFERENCES: 

1. David Simchi-Levi, Philip Kaminsky, Edith Simchi-Levi, “Designing and Managing the Supply 

Chain: Concepts, Strategies, and Cases”, Tata McGraw-Hill, 3rd Edition, 2019. 

2. Joel D. Wisner, G. Keong Leong, Keah-Choon Tan,” Principles of Supply Chain Management- A 

Balanced Approach, South-Western”, Cengage, 3rd Edition. 2012. 

3. Ballou Ronald H,” Business Logistics and Supply Chain Management”, Pearson Education, 5th 

4. Edition, 2007. 

 

WEBSITES: 

1. https://searcherp.techtarget.com/definition/supply-chain-management-SCM 

2. https://www.purchasing-procurement-center.com/what-is-global-sourcing.html 

3. https://aims.education/supply-chain-network-design/ 

4. https://www.tutorialspoint.com/supply_chain_management/supply_chain_management_pricin 

g_and_revenue.htm 

5. https://www.riverlogic.com/blog/top-supply-chain-trends-you-need-to-know-in-2020 

 

MAPPING OF CO’s - PO’s 

 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1 2 1 2 1 2 2 3 

CO2 3 1 3 2 3 2 3 

CO3 3 2 3 3 3 3 3 

CO4 3 1 3 2 3 3 3 

CO5 3 3 3 3 3 3 3 

 

 

 

JBA2031 PORT AGENCIES 
L T P C 

3 0 0 3 

COURSE OBJECTIVES: 

 To define the role and duties of agency. 

 To categorize the bulk and break agency. 

 To explain the importance of dispatch and demurrage the vessels. 

 To summarize the operations of liner vessels. 

 To manage the document process involved therein. 

 

 



 

UNIT I AGENTS AND HIS ROLES 9 

Role of Agency - Definition and Duties - Governmental bodies connected with Shipping - Rules of port 

related to Agency - Importance of an Agent -Interaction with Principals - Agent as a Mirror reflection - 

Agents care to Ship and its officers - Difference between Liner and Tramp Agency. 

UNIT II BULK AND BREAK BULK AGENCY 9 

Tramp Agency - Notice of Readiness – Performa and Final disbursement – Steps From Start To End 

(Boarding formalities - Commencement of Operation - Completion of Operation - Port Clearance) - 

Statement of Fact - Coordination with Owners - Coordination with Master and Chief officer - and crew 

members on ship - Charterer's Agent - Owners Agent - Husbanding Agent. 

UNIT III DESPATCH AND DEMURRAGE IN CHARTERED VESSELS 9 

Out line on Types of Charter - Charter parties - Types of Ships - Importance on knowledge on Ports, Berth, 

and facilities - Appointment of Contractors - Finalization of Statement of Facts - Lay time Statement - 

Time Sheet - Demurrage and Dispatch - Types of Freight and their definition. 

UNIT IV LINER VESSEL OPERATIONS 9 

History of Liners – Cargo Stowage and Handling equipment - Liner Agency - Liner service - Liner Routes 

and Service – Container LINER SERVICE Liner Conferences – Closed and Open Conferences – ANERA 

and TWARA –Freight – Broken space and Dead Freight/CAF/BAF/CSS/GRI - Freight Rate Book - Non 

Containerized and Containerized cargo – Types of Liner Services - NVOC and NVOCC – Intermodal and 

Multimodal Transport system – Land Bridges – Rebates and Contracts – Killed Slots – Important 

Department in a Liner Agency. 

UNIT V AGENCY RELATED DOCUMENT PROCESS                     9  

Cargo Documents – Mates Receipt – Bills of Lading – MTD - Delivery Order – Letter of Indemnity – 

Freight Collection – INCO TERMS – Top 10 Ports – Top 10 countries owning merchant fleets – Top 10 

shipping Lines – dangerous goods – lashing and dunnage - tramp alert cycle - liner alert cycle. 

TOTAL: 45 PERIODS 

COURSE OUTCOMES: 

Students will be able to, 

 Identify the role of agents and agencies. 

 Analyze the formalities in break and bulk agencies. 

 Discuss the consequences of dispatch and demurrages. 

 Evaluate various liner vessel operations. 

 Discuss the various documentation processes related to agency 

 

TEXTBOOKS: 

1. Rick Steves, “Mediterranean cruise ports”, 4th Edition, 2016. 

2. Jonathon P. Vesky,” Port and Maritime Security”, Nova Science Publisher, 3rd edition,2008. 

3. Mr. Burke & Russell John, “International Logistics and Freight Forwarding”, 6th Edition, 2002. 

REFERENCES: 

4. Victor Dover Shipping Industry, “Constitution & Practice”, Victor Dover, (Mac Donald &Evans), 

8th Edition, 2008. 

5. Frank Worsford, “Freight Transport & Environment”, Frank Worsford, (Psychology Press), 9th 

Edition, 2008. 

 

 

 



 

WEBSITES: 

1. https://www.fonasba.com/wp-content/uploads/2012/10/Role-of-Agent-Final1.pdf 

2. https://www.shippingandfreightresource.com/difference-between-bulk-and-break-bulk/ 

3. https://www.mach1global.com/four-major-types-of-freight-transportation/ 

4. https://www.marineinsight.com/types-of-ships/what-are-container-ships/ 

5. https://www.shippingsolutions.com/blog/documents-required-for-international-shipping 

 

MAPPING OF CO’s - PO’s 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1 3 1 3 2 3 2 3 

CO2 3 1 3 2 3 3 3 

CO3 3 3 3 3 3 3 3 

CO4 3 2 3 3 3 3 3 

CO5 3 3 3 3 3 3 3 

 

 

 

BUSINESS ANALYTICS 

 

 

JBA2032 
DATA MININGFORBUSINESSINTELLIGENCE 

L T P C 

3 0 0 3 

 

COURSEOBJECTIVES: 

 To know how to derive meaning form huge volume of data and information 

 To understand how knowledge discovering process is used in business decision making. 

 To get to know and exercise the various predictive techniques with different forms of data sets. 

 To gain knowledge about various clustering and classification techniques. 

 To discuss the various techniques in machine learning and AI for design and manufacturing.  
 

UNIT I INTRODUCTION 9 

Data mining, Text mining, Web mining, Spatial mining, Process mining, Data ware house and datamarts. 

UNIT II DATA MINING PROCESS        9 

Data mining process – KDD, CRISP-DM, SEMMA and Domain-Specific, Classification and Prediction 

performance measures -RSME, MAD, MAP, MAPE, Confusion matrix, Receiver Operating Characteristic 

curve & AUC; Validation Techniques - hold-out, k-fold cross-validation, LOOCV, random subsampling, 

and bootstrapping. 

UNIT III PREDICTION TECHNIQUES       9 

Data visualization, Time series – ARIMA, Winter Holts, Vector Autoregressive analysis, Multivariate 

regression analysis. 

 

 

 



 

 

UNIT IV CLASSIFICATION AND CLUSTERING TECHNIQUES   9 

Classification- Decision trees, k nearest neighbour, Logistic regression, Discriminant analysis; Clustering; 

Market basket analysis; 

UNIT V MACHINE LEARNING AND AI       9 

Genetic algorithms, Neural network, Fuzzy logic, Support Vector Machine, Optimization techniques – Ant 

Colony, Particle Swarm, DEA 
 

TOTAL: 45 PERIODS 
 

COURSE OUTCOMES: 
Students will be able: 

 Learn to apply various data mining techniques into various areas of different domains. 

 Be able to interact competently on the topic of data mining for business intelligence. 

 Know the basics of data mining processes, algorithms, & systems well enough to interact 

with  CTOs, expert data miners, consultants, etc. 

 Apply various prediction techniques. 

 Learn about supervised and unsupervised learning technique. 
 

REFERENCES: 

1. Jaiwei Ham and Micheline Kamber, Data Mining concepts and techniques, Kauffmann Publishers 

2006 

2. Efraim Turban, Ramesh Sharda, Jay E. Aronson and David King, Business Intelligence, Prentice 

Hall, 2008. 

3. W.H.Inmon, Building the Data Warehouse, fourth edition Wiley India pvt. Ltd. 2005. 

4. Michel Berry and Gordon Linoff, Mastering Data mining, John Wiley and Sons Inc, 2nd Edition, 

2011 

  

MAPPING OF CO’s -PO’s 

 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1 2 1 2 2 3 1 2 

CO2 3 2 3 3 2 2 3 

CO3 2 3 3 3 2 2 3 

CO4 2 2 3 1 3 2 2 

CO5 2 1 2 3 1 - 1 

 

 

 

 

 

 

 

 

 

 



 

 

 

JBA2033 
 

DEEP LEARNING AND ARTIFICIAL INTELLIGENCE 

 

L T P C 

3 0 0 3 

 

COURSEOBJECTIVES: 

 To expose various algorithms related to Deep Learning and Artificial Intelligence. 

 To prepare students to apply suitable algorithm for the specified applications. 

 To explain the intelligent systems and Heuristic Search Techniques in solving problems. 

 To know about the Knowledge Representation, Semantic Networks and Frames 

 To get informed about the various applications of Knowledge of Expert systems, applications and 

Machine learning. 

UNIT I DEEP NETWORKS         9 

Deep Networks: Modern Practices: Deep Forward Networks: Example: Learning XOR - Gradient-Based 

Learning - Hidden Units - Architecture Design - Regularization for Deep Learning. 

UNIT II MODELS          9 

Optimization for Training Deep Models: How Learning Differs from Pure Optimization - Challenges in 

Neural Network Optimization - Basic Algorithms - Parameter Initialization Strategies - Algorithms with 

Adaptive Learning Rates - Approximate Second-Order Methods - Optimization Strategies and Meta- 

Algorithms. 

UNIT III INTELLIGENT SYSTEMS        9 

Introduction to Artificial Intelligence: Intelligent Systems - Foundations of AI - Applications - Tic-Tac-Toe 

Game Playing - Problem Solving: State-Space Search and Control Strategies: Introduction - General 

Problem Solving - Exhaustive Searches - Heuristic Search Techniques. 

UNIT IV KNOWLEDGE REPRESENTATION     9 

Advanced Problem-Solving Paradigm: Planning: Introduction - Types of Planning Systems - Knowledge 

Representation: Introduction - Approaches to Knowledge Representation - Knowledge Representation 

using Semantic Network - Knowledge Representation using Frames. 

UNIT V APPLICATIONS         9 

Expert Systems and Applications: Blackboard Systems - Truth Maintenance Systems - Applications of 

Expert Systems - Machine-Learning Paradigms: Machine-Learning Systems - Supervised and 

Unsupervised Learnings. 
 

TOTAL : 45 PERIODS 
 

COURSE OUTCOMES: 
Students will be able to : 

 Get Knowledge of Algorithms of Deep Learning & Artificial Intelligence. 

 Get Knowledge of applying Algorithm to specified applications. 

 Understand intelligent systems and Heuristic Search Techniques 

 Understand the Knowledge Representation, Semantic Networks and Frames 

 Experiment the application of Expert systems and Machine learning.   
 

 

 



 

REFERENCES: 

1. Ian Goodfellow, YoshuaBengio, Aaron Courville, “Deep Learning”, MIT Press, 2016. 

2. Li Deng and Dong Yu, "Deep Learning Methods and Applications", Foundations and Trends in 

Signal Processing. 

3. YoshuaBengio, "Learning Deep Architectures for AI", Foundations and Trends in Machine Learning. 

4. SarojKaushik, "Artificial Intelligence", Cengage Learning India Pvt. Ltd. 

 

MAPPING OF CO’s -PO’s 

 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1 2 1 2 2 3 3 2 

CO2 2 3 3 3 2 1 1 

CO3 3 3 3 3 2 2 2 

CO4 2 2 3 1 1 1 2 

CO5 1 1 2 3 1 2 1 
 

 

 

JBA2034 SOCIAL MEDIA WEB ANALYTICS 
L T P C 

3 0 0 3 

 

COURSE OBJECTIVE: 

 Knowledge of decision support systems. 

 Apply natural language processing concepts to text analytics. 

 Understand sentiment analysis. 

 Knowledge of search engine optimization and web analytics. 

 Exposure to various web and social media analytic techniques. 

 

 

UNIT – I INTRODUCTION          9 

An Overview of Business Intelligence, Analytics, and Decision Support: Analytics to Manage a Vaccine 

Supply Chain Effectively and Safely, Changing Business Environments and Computerized Decision 

Support, Information Systems Support for Decision Making, The Concept of Decision Support Systems 

(DSS), Business Analytics Overview, Brief Introduction to Big Data Analytics. 

 

UNIT – II  TEXT ANALYTICS AND NATURAL LANGUAGE PROCESSING    9 

Text Analytics and Text Mining: Machine Versus Men on Jeopardy!: The Story of Watson, Text Analytics 

and Text Mining Concepts and Definitions, Natural Language Processing, Text Mining Applications, Text 

Mining Process, Text Mining Tools. 

 

UNIT – III  SENTIMENT AND SPEECH ANALYTICS       9 

Sentiment Analysis: Sentiment Analysis Overview, Sentiment Analysis Applications, Sentiment Analysis 

Process, Sentiment Analysis and Speech Analytics. 

 

UNIT – IV  WEB ANALYTICS AND WEB MINING TECHNIQUES      9 

Web Analytics, Web Mining: Security First Insurance Deepens Connection with Policyholders, Web 



 

Mining Overview, Web Content and Web Structure Mining, Search Engines, Search Engine Optimization, 

Web Usage Mining (Web Analytics), Web Analytics Maturity Model and Web Analytics Tools. 

 

UNIT – V  SOCIAL MEDIA AND PRESCRIPTIVE ANALYTICS       9 

Social Analytics and Social Network Analysis: Social Analytics and Social Network Analysis, Social 

Media Definitions and Concepts, Social Media Analytics. 

Prescriptive Analytics - Optimization and Multi-Criteria Systems: Multiple Goals, Sensitivity Analysis, 

What-If Analysis, and Goal Seeking. 

TOTAL : 45 PERIODS 
 

 

COURSE OUTCOMES: 

The students able to: 

 Create some knowledge on Business intelligence. 

 Construct the technology with web mining. 

 Analyze the sentiment process. 

 overview on search engine. 

 Prescriptive on social media. 

 

TEXTBOOK: 

1. Ramesh Sharda, Dursun Delen, Efraim Turban, BUSINESS INTELLIGENCE AND ANALYTICS: 

SYSTEMS FOR DECISION SUPPORT, Pearson Education. 

 

REFERENCE BOOKS: 

1. Rajiv Sabherwal, Irma Becerra-Fernandez,” Business Intelligence – Practice, Technologies and 

Management”, John Wiley 2011. 

2. Lariss T. Moss, ShakuAtre, “Business Intelligence Roadmap”, Addison-Wesley It Service. 

3. Yuli Vasiliev, “Oracle Business Intelligence: The Condensed Guide to Analysis and 

Reporting”, SPD Shroff, 2012. 

 

MAPPING OF CO’s - PO’s 

 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1 3 3 3 3 3 3 3 

CO2 3 3 3 3 3 3 3 

CO3 3 1 3 2 3 3 3 

CO4 3 2 3 2 3 2 3 

CO5 3 3 3 3 3 3 3 

 

 

 

 

 

 



 

 

 

JBA2035 E-BUSINESSMANAGEMENT 
L T P C 

3 0 0 3 

COURSEOBJECTIVES 

1. To explain the basics to start an online business. 

2. To deploy technology in business management. 

3. To discuss the concepts of e- applications in the business. 

4. To analyze the different Payment systems. 

5. To list the legal and privacy issues related to e-business. 

UNIT I  INTRODUCTION TO E-BUSINESS   8 

E-business, e-commerce, Economic forces–advantages–myths–e-business models, design, develop 

andmanage-business,Web2.0andSocialNetworking,Mobile Commerce, S-commerce. 

UNITII  TECHNOLOGY  INFRASTRUCTURE                                                                                     10 

Internet and World Wide Web, internet protocols- FTP, intranet and extranet, Cloud Service Models –
SAAS, PAAS, IAAS, Cloud Deployment Models – Public Cloud, Private Cloud, Hybrid Cloud, Auto-
Scaling in the Cloud, Internet information publishing technology- basics of web server hardware 
andsoftware 

UNITIIIBUSINESSAPPLICATIONS     10 

Consumer oriented e-business–e-tailing and models Marketing on web–advertising, e-mail 
marketing,affiliated programs - e-CRM; online services, Business oriented e-business, e-governance, EDI 
on theinternet, Delivery management system, Web Auctions, Virtual communities and Web portals–
socialmediamarketing 

UNITIVE-BUSINESSPAYMENTSANDSECURITY                                                                                 9 

E-payments -Characteristics of payment of systems, protocols, e-cash, e-cheque, e-Wallets and 

Micropaymentsystems-internetsecurity–cryptography–securityprotocols–network security. 

UNITV  LEGAL AND PRIVACY ISSUES                                                                                                 8 
Legal, Ethics and privacy issues – Protection needs and methodology – consumer protection, cyber 
laws,contractsandwarranties,Taxation and encryptionpolicies. 

TOTAL:45PERIODS 

 

COURSEOUTCOMES: 

The Students able to: 

 Create an e-business on their own. 

 Construct the technology infrastructure for e – business. 

 Analyze the e-business application tools. 

 Apply security in the e-payment system. 

 Discuss the legal and privacy issues in e-busines 

 

TEXTBOOKS: 

1. Harvey M. Deitel, Paul J.Deitel, Kate Steinbuhler,” e-business and e-commerce for managers”, 

2. Pearson, 4th edition, 2011. 

3. EfraimTurban, Jae K. Lee, David King, Ting Peng Liang, Deborrah Turban , ”Electronic 

Commerce–A managerial perspective”, Pearson Education Asia,2nd edition,2010. 



 

 

REFERENCES: 

1. ParagKulkarni,SunitaJohirabadkar,PradipChande,“e-

business”,OxfordUniversityPress,5thedition.2013. 

2. HentryChan,Raymondlee,TharamDillon,ElizabethChang,“E-Commerce–fundamentalsand 

3. Applications”,JohnWileyIndiaPvtLtd,6thedition,2007. 

4. GaryP.Schneider,”ElectroniccommerceThomsoncoursetechnology”, 9thedition,2010. 

5. KellyGoetsch“eCommerceintheCloud”, OReillyMedia,1stedition,2014. 

 

WEBSITES: 

1. https://searchcio.techtarget.com/definition/e-business 

2. https://www.grin.com/document/280494 

3. https://www.boddunan.com/articles/computers-technology/37-new-technologies/14798-

fundamentals-of-consumer-oriented-e-commerce.html 

4. https://services.amazon.in/resources/seller-blog/different-types-of-e-commerce-payment-

systems.html 

5. https://theintactone.com/2018/04/11/eb-u4-topic-5-legal-and-ethical-issues-of-e-commerce/ 

 

 

MAPPING OF CO’s -PO’s 

 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1 3 3 3 3 3 3 3 

CO2 3 3 3 3 3 3 3 

CO3 3 1 3 2 3 3 3 

CO4 3 2 3 2 3 2 3 

CO5 3 3 3 3 3 3 3 

 

 

 

 

 

COU

RSE

OBJECTIVES: 

 To explain the business process of an enterprise. 

 To illustrate the concepts of different functional modules. 

 To recall the activities of ERP project management cycle. 

 To analyze the impact of post implementation process. 

 To discuss the emerging trends in ERP. 

 

UNIT I INTRODUCTION         8 

Overview of enterprise systems – Evolution - Risks and benefits - Fundamental technology - Issues to be 

consider in planning design and implementation of cross-functional integrated ERP systems. 

JBA2036 ENTERPRISERESOURCEPLANNING 
L T P C 

3 0 0 3 



 

UNIT II ERP SOLUTIONS AND FUNCTIONAL MODULES    10 

Overview of ERP software solutions- Small, medium and large enterprise vendor solutions, BPR, and best 

business practices - Business process Management, Functional modules. 

UNIT III ERP IMPLEMENTATION        10 

Planning Evaluation and selection of ERP systems - Implementation life cycle - ERP implementation, 

Methodology and Frame work- Training – Data Migration. People Organization in implementation- 

Consultants, Vendors and Employees. 

UNIT IV POST IMPLEMENTATION       8 

Maintenance of ERP- Organizational and Industrial impact; Success and Failure factors of ERP 

Implementation. 

UNIT V EMERGING TRENDS ON ERP       9 

Extended ERP systems and ERP add-ons -CRM, SCM, Business analytics- Future trends in ERP systems- 

web enabled, Wireless technologies, cloud computing. 

 

TOTAL:45 PERIODS 

COURSEOUTCOMES: 

The Student able to: 
 Infer the fundamentals of ERP. 

 Discuss the core and extended modules of ERP. 

 Outline the ERP implementation cycle. 

 Analyze the impact of Post ERP implementation in the organization and Industry. 

 Discuss on the emerging trends in ERP system. 

 
 

TEXTBOOKS: 

1. Alexis Leon, Demystified, “Enterprise Resource Planning” ,Tata McGraw-Hill Education, 2ndedition, 

2014. 

2. SimhaP.MagalandJefferyWord,“EssentialsofBusinessProcessandInformationSystem”,WileyIndia,5th 

edition, 2012. 

REFERENCES: 

1. Jagan Nathan Vaman,” Enterprise Resource Planning in Practice”, Tata McGraw-Hill, 2ndedition2008 

2. AlexisLeon,”EnterpriseResourcePlanning”, Tata McGraw-Hill, 3rdedition,,2014. 

3. Mahadeo Jaiswal and Ganesh Vanapalli,” Enterprise Resource Planning” Macmillan India, 

1stedition,2013. 

4. Vinod Kumar Grag and N.K. Venkitakrishnan, Enterprise Resource Planning - Concepts 
andPractice,PrenticeHallofIndia, 2ndedition,2009. 

 

 

WEBSITES: 

1. http://www.brainkart.com/article/Overview-of-enterprise-systems_7315 

2. https://www.softwaresuggest.com/blog/erp-system-modules/ 

3. https://www.erpfocus.com/erp-implementation-plan.html 

4. http://samehara.com/en/planning/Success-and-Failure-Reasons-in-ERP-Implementation/39/view/ 

5. https://www.fdm4.com/erp-trends/ 

 

 



 

MAPPING OF CO’s -PO’s 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1 2 1 2 1 2 2 3 

CO2 3 3 3 3 3 3 3 

CO3 2 1 2 1 2 2 3 

CO4 3 1 3 2 3 3 3 

CO5 3 3 3 3 3 3 3 

 

 

HOSPITAL MANAGEMENT 

 

JBA2037 
HOSPITAL FACILITY PLANNING L T P C 

3 0 0 3 

 

COURSE OBJECTIVES: 

● To introduce the basics of hospital planning 

● To develop a platform for effective utilization of hospitals 

● To analyse the effectiveness of hospital planning 

● To analyse the hospital standards. 

● To develop the inventory management techniques 

 

UNIT I BASICS OF HOSPITAL PLANNING AND DESIGNING                                      9 

 Introduction to Hospital – meaning – definition – concept – types nature – scope - Classification – 

Changing role of hospitals role of hospital administration – hospital as a system – hospital and community 

Planning: Principles of planning – regionalization – Hospital planning team – Planning process Size of the 

hospital – Site selection – tactic – strategic – problems – accommodations 

 

UNIT II FACTORS OF HOSPITAL UTILIZATION     9 

Hospital architect – Architect report – Equipping a hospital – Interiors and Graphics – Construction and 

Commissioning. Technical Analysis: Assessment the extent need for the hospital services – Demand and 

need Factors influencing hospital utilization – Bed planning –Land requirements – Project cost Space 

requirements – Hospital drawings and documents – layout – designing – budget estimate – approval. 

 

UNIT III     FACILITIES PLANNING       9 

Hospital Design: Building requirement – Entrance and ambulatory zone – Diagnostic zone – Intermediate 

zone Critical zone – Service zone – Administrative zone. Facilities Planning : Transport – Communication 

–Food services 

 

UNIT IV     STANDARDS IN HOSPITAL      9 

Mortuary - Information system – Minor facilities – others. Standard in Hospital : Voluntary and mandatory 
standards – General standards –Mechanical standards Electrical standards – Standard for centralised 
medical gas system – Standards Biomedical waste. 

 

UNIT V INVENTORY MANAGEMENT                                                                                   9 

Stores Management: Objectives – meaning – concept – nature – scope - Functions – features,Stores 

location – Store accounting and records – Stock verification – layout – types- protection – insurance 



 

,Inventory Management: Concept – meaning - Importance – Techniques –ABC analysis–EOQ  

TOTAL: 45 PERIODS 

COURSE OUTCOMES: 

Students will be able,  

 To summarize the basics of hospital planning  

 To develop platform for effective utilization of hospitals 

 To identify and evaluate the effectiveness of hospital planning 

 To analyze the hospital standards. 

 

TEXT BOOKS: 

1. Sharma Sangeet, ISBN 9788180619267 

2. Seth,M.L. MACROECONOMICS, Laksminarayana Agrawal, Edu,Pub.Agra.1996 

3. Peter,Z& Fredrick, B. HEALTH ECONOMICS, Oxford Pub., New York, 1997 S 

4. shanmugansundaram, Y., HEALTH ECONOMICS, Oxford Pub. New York, 1997 
 

 

REFERENCES: 

1) G.D. Kunders, Designing for Total Quality in Health Care.ErvinPutseps, ModernHospitalMacaulary 

HMC and Liewelyn – Davis, Hospital Planning and Administration Dr.AshokSahni – Hospital 

Planning.  

2) Frank E-Fischer – How to Achieve Effective Communication BM Sakharkar – Principles of 

HospitalAdministration and Planning 

 

WEBSITES: 

1. https://hospaccxconsulting.com/the-handbook-for-hospital-planning-and-designing-india/ 

2. https://indianinstituteofarchitects.com/wp-content/uploads/2020/08/healthcare-IIA-website-

document-26.8.2020.pdf 

3. https://www.routledge.com/Planning-and-Designing-Healthcare-Facilities-A-Lean-Innovative-

and-Evidence-Based-Approach/Singh-Lillrank/p/book/9781138032262 

 

MAPPING OF CO’s -PO’s 
 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1 2 2 2 1 1 1 2 

CO2 1 2 2 1 2 1 2 

CO3 1 2 2 1 1 1 2 

CO4 1 2 2 1 2 2 2 

CO5 1 2 2 1 2 2 2 

 

 

 

 

 

 

 

 

 



 

 

JBA2038 
HUMAN RESOURCES IN HOSPITAL 

 

L T P C 

3 0 0 3 

COURSE OBJECTIVES: 

 To provide knowledge about evolution and role of HR management. 

 To explain the selection and recruitment process.  

 To expose the students to the various methods of training and development programs.  

To enrich the students with the concept of career development and motivation techniques.  

 To understand various performance appraisal methods. 

 

UNIT I BASICS OF HRM AND SOURCING        9 

Introduction and Relationship between HRM and HRD,Objectives of HRM, HR Planning: Short term and 

Long term, Productivity Analysis in Healthcare,HR Policy and Procedure , Recruitment ,Selection , 

Placement , Induction / Orientation 

 

UNIT II TRAINING AND DEVELOPMENT        9 

Staff Training and Development -Trends -Structural Issues of Delivery of Training - Assessing Training 

Needs - Evaluating Training Program - Career Growth and Development - Management Development - 

Organizational Development 

 

UNIT III COMPENSATION MANAGEMENT        9 

Pay and Incentive System -Rationale Wage and Salary Policy -Wages and Salary Administration 

 

UNIT IV PERFORMANCES MANAGEMENT AND HUMAN RESOURCES INFORMATION 9 

Conceptual Model of Performances Management and Application of Basic Modes- Process, Need, Purpose 

and Content -Performance Indicators: Individual and Organization - 360 Degree Feedback - Information 

and Records - Periodic Reports on Manpower, Turnover and Compensation -Information on Planned 

Changes, Performance, Turnover, Absenteeism and Labour Market 

 

UNIT V EMERGING CONCEPTS IN HRM        9 

Leadership and Learning Organization - Organization Culture and Change -Code of Conduct - Relationship 

- Values and Work Ethics - Staff Communication -Succession Planning - Health Issues and Repatriation - 

Occupational Hazards: Health and Safety - Welfare Programmes and Counselling 

TOTAL: 45 PERIODS 
 

 

COURSE OUTCOMES: 

At the end of the course, students will be able to 

 Equip with functional knowledge of HR.  

 Have knowledge of recruitment and selection.  

 Understand the different methods of training and development programs. 

 Gain knowledge about how to sustain an employee within an organization.  

 Understand the different techniques of performance evaluation. 

 

TEXT BOOKS  

1) Decenzo and Robbins, Human Resource Management, Wiley, 11th Edition, 2013.  

2) Dessler, Human Resource Management, Pearson Education Limited,13th edition, 2007 

 

 



 

 

 

REFERENCES:  

1) Wayne Cascio, Managing Human Resource, McGraw Hill, 2007.  

2) Ivancevich, Human Resource Management, McGraw Hill 2012  

3) Uday Kumar Haider, Juthika Sarkar, Human Resource Management.Oxford,2012 

 

WEBSITE:  

1. https://human-resources-health.biomedcentral.com/ 

2. https://sites.google.com/view/hospital-hr/human-resources/hr-manager 

3. https://nhsrcindia.org/practice-areas/hr-health 

 

 

MAPPING OF CO’s -PO’s 
 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1 2 1 2 1 1 1 2 

CO2 1 2 1 1 2 1 2 

CO3 1 2 2 1 1 1 2 

CO4 1 2 2 1 1 2 2 

CO5 1 2 2 1 2 2 2 

 

 

JBA2039 HOSPITAL INFORMATION SYSTEM 
L T P C 

3 0 0 3 

 

COURSE OBJECTIVES:  

The course will help students to  

 Identify and appreciate areas of Computer and IT Applications in Hospitals and Healthcare Programs   

 To understand the system management used in hospitals  

 Understand Hospital / Health Information System – HIS  

 Perform System Study from analysis phase to implementation phase of software development  

 Get an overview of the software for hospitals and practice basic skills of using computers in Health 

Care  

 

UNIT I BASICS OF COMPUTERS AND MANAGEMENT INFORMATION SYSTEM 9 

 Organizational Change - Software and Hardware Selection: Factors to be Considered, Methods of 

Selecting and Optimize the Selection Procedures Networking : Importance, Types, Methods of Networking, 

Network Planning and Management LAN Security : Protecting Health Care Information, Internal Vs 

External Threats. Data Processing (DP): Importance, Data Flow; DP Requirements and File Concepts: How 

to Process Data, Suitable Methods of Processing.  

 

UNIT II SYSTEMS MANAGEMENT        9 
Software Applications and Developmental Process System – SSAD Approach : Meaning, System Analysis, 

Design, Development, Testing, Implementation, Maintenance; Difference in Managing System Personnel; 

Types; Users, Data Operators, Programmers / Software Engineers, Hardware Engineers, Maintenance 

Team, Incharge / Department Head, External Consultants; Orientation, Training, Retaining Need Analysis 



 

System Analysis Feasibility Test : Economic, Technical, Political & Socio-cultural Factors  

 

UNIT III HEALTH INFORMATION SYSTEM       9 

HIS Objectives, Characteristics, Elements, Categories -HIS for Various Levels of Management (Top / 

Middle / Operational) Integrated HIS (IHMIS) Comprehensive Single Hospital MIS (CSHS), 

Comprehensive Multi-hospitals MIS (CMHS), Business Office Multihospital MIS (BMHS) and Special 

Purpose Single Hospital MIS (SSHS)  

 

UNIT IV APPLICATION OF COMPUTERS IN HOSPITALS AND HEALTH PROGRAMS   9 

Need and Importance of IT in Health Care Centralized Vs Decentralized Integrated Online HIS 

Computerizing Medical Records, OPD, Ward, Admission and Discharge, OT, Clinical Laboratory, Blood 

Bank, Eye Bank, Clinical Quality Assurance, Pharmacy Community Outreach, Reception / Front Office, 

Materials Management, Financial Accounting, HRM, Training and Development, Medical Research, 

Library and Literature Search, Housekeeping Implementing wireless computerized patient records 

Complexity in computerizing Hospitals  

 

UNIT V LATEST ADVANCEMENT IN TECHNOLOGY                                                             9 

Geographical Information System (GIS): Digitizing Map, Software and Hardware Required for GIS 

Clinical Practices through Internet and Telehealth, Electronic Medical Documentation and Smart Cards 

Useful Websites in Health Care Future Trends in Health Care Information Systems.  

TOTAL:45 PERIODS 

 

 

COURSE OUTCOMES: 

After the completion of the course, students will demonstrate the ability to:  

 Describe the role of information technology and information systems in business  

 Basic knowledge of concepts and terminology related to information technology  

 Interpret how to use information technology to solve business problems  

 Articulate the fundamental principles of information systems, analysis and design 

 Identify various applications of Hospital Information System (HIS) and their functionality 

 

 

TEXTBOOKS 

 

1. Karen a.Wager,FrancisW.Lee,JohnP.Glaser,'Health care Information System-A practical approach for 

Health Care Management,4th edition,Wiley,2017  

2. Mary Jo Browie and Michelle A. Green, 'Essentials of Health Information Management: Principles and 

Practices,Paperback,2015.  

 

 

REFERENCES:  

1.  Informatics and Telematics in Health – Present and Potential Use (WHO, Geneva) Marlene Maheu, 

Pamela Whitten & Ace Allen, E-Health,  

2. Managing Computers in Health Care – A Guide for Professionals (Health Administration Press 

Perspectives, Michigan) WHO  

3. Toni Hebda & et al, Handbook of Informatics for Nurses and Health Care Professional (Prentice Hall, New 

Jersey) 2010 

 

 

 



 

 

WEBSITE: 

 https://www.karexpert.com/saas/hospital-information-management-system/ 

 https://www.digitalguardian.com/blog/what-health-information-system 

 https://www.iqvia.com/locations/india/product/iqvia-hospital-information-system 

 

MAPPING OF CO’s -PO’s 
 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1 2 2 1 1 1 1 2 

CO2 1 2 2 1 2 1 2 

CO3 1 2 2 1 1 1 2 

CO4 1 2 2 1 1 2 2 

CO5 1 2 2 1 2 2 2 

 

 

 

 

JBA2040 

 

FINANCIAL AND LEGAL ASPECTS OF HOSPITAL 

MANAGEMENT 

 

L T P C 

3 0 0 3 

 

COURSEOBJECTIVES: 

 Toexplainthe concepts in accounts. 

 To evaluate the statements using financial analysis techniques. 

 To instruct a code of ethics for physicians. 

 To outline a medico-legal aspects in healthcare. 

 Todiscussthe legal framework surrounding patients' rights and providers' responsibilities. 

 

UNITI  INTRODUCTION: 9 

Financial reporting – meaning – methods – principles – reporting practices- financial statements- income 

statements- balance sheets and cash flow statements – accounting concepts and conventions – accounting 

standards and GAAP. 

UNITII  FINANCIAL ANALYSIS 9 

Tools for analysis and interpretation of financial statements – vertical and horizontal analysis – trend 
analysis – common sized statements and ratio analysis – uses and limitations. 

UNITIII  CODE OF MEDICAL ETHICS 9 

Code - Duties of Physician to their patents - Duties of Physician to the profession at large - duties of 

Physician to the profession in consultation - Duties of Physician to the profession to the public - 

Disciplinary action. 

 

UNIT IV MEDICO LEGAL ASPECTS  

Impotence - Sterility - Sterilization & Artificial Insemination - Medico Legal aspects of Psychiatric and 

mental health - toxicology - Laws Relating to toxicology - Organ Transplantation At Tamil Nadu clinics 

Act. 



 

UNITV LEGAL FRAME WORK 9 

Introduction to Legal framework - Patient’s rights & provider’s responsibility - Medical Malpractice. 
 

TOTAL:45 PERIODS 

COURSEOUTCOMES: 

Students willbeable, 

 To Practice the accounting methods and principles. 

 To Utilize tools such as vertical and horizontal analysis, trend analysis. 

 To Recognize the implications of disciplinary actions in medical practice. 

 To Interpret laws and regulations in Healthcare. 

 To apply the Legal Framework in Healthcare. 

. 

 

TEXTBOOKS: 

1. Forensic Medicine & Toxicology, PARAS MEDICAL PUBLISHER, 20th, 2023 

2. Ambrish Gupta, FINANCIAL ACCOUNTING FOR MANAGEMENT, Pearson, Delhi, 2004 

 

REFERENCES: 

1. BM Sakharkar, Principles of Hospital Administration And Planning – Jaypee Brothers 

Publications,2009, 2nd Edition. 

2. The Doctor and Law 3rd edition By S K Singhal, The national books, 2013. 

3. Narayanaswamy R, FINANCIAL ACCOUNTING , PHI, Delhi, 2011 

 

WEBSITES: 

1. https://www.mbacrystalball.com/blog/accounting/  

2. https://typeset.io/questions/what-are-the-tools-used-in-financial-statement-analysis  

3. https://healthipe.utexas.edu/physician-role  

4. https://www.wondrx.com/read?title=what-makes-medico-legal-aspects-of-a-doctor-patient--

relationship-so-important 

5. https://www.nashunchealthcare.org/patients-visitors/patient-rights-and-responsibilities. 

MAPPING OF CO’s - PO’s 

 
CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1 3 1 3 2 3 3 1 

CO2 3 2 3 3 3 2 1 

CO3 3 1 3 2 3 2 3 

CO4 2 1 2 1 2 2 2 

CO5 3 1 3 2 3 2 3 

 

 

 

 

 

 

 

 

 



 

 

JBA2041 
ORGANIZATION AND MANAGEMENT OF HOSPITALS L T P C 

3 0 0 3 

 

COURSEOBJECTIVES: 

 To state the Organisational structure and types of hospitals. 

 To familiarize the functions of different departments of a hospital.  

 To describe the administration of various clinical services . 

 To develop skills in planning, building and managing hospitals support services. 

 To classify the different utility services in health care units. 

 

UNITI INTRODUCTION 9 

Concept of Hospitals - Planning and Design of a Hospital (Building & Physical Layout) - space Required 

for Separate Functions - Different types of Hospitals - Problems and constrains in different type of 

Hospitals - History of Hospital Development - Departmentation and organization structure of different 

types of hospitals. 

 

UNITII  DEPARTMENTATION IN HOSPITAL 9 

Organization - Structure - Vertical & Horizontal - Clinical & Non - clinical - supportive & Ancillary 

Service Departments 

 

UNITIII  CLINICAL SERVICES 9 

Organization and Administration of various clinical services - Outpatient service - Inpatient Services - 

Emergency Services - Operation Theater - ICUs - super Specialty Service including their utilization study - 

Nursing Care and Ward Management. 

 

UNITIV  PLANNING OF SUPPORT SERVICES 9 

Imaging - CSSD - Laboratory - Blood Bank - diet - Medical Records - Mortuary - Pharmacy - Admission 

and Discharge Procedure - Billing Procedure - Bio Medical Equipments Planning.  

UNITV  MANAGEMENT OF UTILITY SERVICES 9 

Organizing and Managing Facility Support Services - Laundry - Housekeeping - Pest control managing the 

Estate (Hospital Security) - Recent trends in disaster Management - Hospital Engineering Services 

(Plumbing, electricity, Civil, A/c, Lifts)- Ambulance Service.  

 

TOTAL:45 PERIODS 

 

COURSEOUTCOMES: 

Studentswillbeable to, 

 To Apply principles of hospital planning and design to create effective physical layouts. 

 To distinguish different service departments in hospitals. 

 To evaluate the utilization of clinical services and identify areas for improvement. 

 To integrate clinical and support services to ensure seamless patient care deliver. 

 To organize and manage facility support services including laundry, housekeeping, pest control, 

hospital security and ambulance services. 

 

 



 

TEXTBOOKS: 

1. Laurie Mullins, Management AndOrganisationalBehaviour, Pearson, NewDelhi,2007. 

2. Stephen Robbins, OrganisationalBehaviour, Pearson, New Delhi. 

 

REFERENCES: 

1. Tripathi & Reddy, Principles Of Management, Tata McGraw-Hill, New Delhi,2008.  

2. Meenakshi Gupta, Principles Of Management, PHI Learning, NewDelhi, 2009. 

3. Fred Luthans, OrganisationalBehaviour, TataMcGraw-Hill, NewDelhi. 

4. Ricky Griffin, Management: Principles & Applications, Cengage, NewDelhi,2008. 

 

WEBSITES: 

1. https://indianinstituteofarchitects.com/wp-content/uploads/2020/08/healthcare-IIA-website-

document 

2. https://www.canestar.com/list-of-departments-in-hospital-and-its-functions.html 

3. https://www.who.int/teams/integrated-health-services/clinical-services-and-systems 

4. https://www.accruent.com/resources/blog-posts/whats-possible-support-services-hospital-

management 

5. https://www.gp-radar.com/article/the-importance-of-utility-mapping-for-healthcare-facilities 

 

MAPPINGOFCO’s -PO’s 

 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1 3 3 3 3 3 3 3 

CO2 2 1 2 1 2 2 3 

CO3 3 1 3 2 3 2 3 

CO4 3 3 3 3 3 3 3 

CO5 3 1 3 2 3 2 3 

 

 

 
 

JBA2341 

 

SUMMER PROJECT WORK 
L T P C 

0 0 12 6 

 

COURSEOBJECTIVES: 

o To enhance their skills and office etiquettes required to sustain in industry environment 

o To make them aware about industry best practices, processes and regulations. 

o To participate in teamwork and preferably as part of a multi-disciplinary team. 

o To understand the professional and ethical responsibilities. 

 

 

INSTRUCTION METHOD AND PEDAGOGY 

 

1. Summer project shall be at least 30-45 days during the summer vacation only. 

2. Each student must be assigned a faculty as a mentor (Supervisor) from the college and an Industry 

expert as co-mentor. 



 

3. The student must fill up and get a “Summer Project Acceptance Letter” from the company and 

provide it to their Supervisor within the specified deadline. 

4. During the entire period of project, the student shall obey the rules and regulations of the 

company/industry/organization and also those of the College. 

5. The students should attend all Reviews before appearing for the Model exam. 

6. Due to inevitable reasons, if the student will not able to attend the project for few days with the 

permission of the supervisor should be informed via e-mail and these days may be compensated 

later.  

7. The Student should produce successful “Completion Certificate” it to their Supervisor. 

8. Upon the completion of summer project, two hard copies of “Summer Project Report” must be 

submitted to the Coordinator. 

9. The report must in accordance with the required content and the format provided. 

10. During End semester, the evaluation of the work done by students will be done by the External 

examiner and Internal examiner. 

 

COURSEOUTCOMES: 

Studentswillbeable, 

o To apply theoretical concepts and frameworks learned in the classroom to real-world 

scenarios. 

o To enhance interpersonal communication, teamwork, and collaboration skills by engaging 

with diverse stakeholders. 

o To build professional networks within the industry to create opportunities for future career 

growth. 

o To use experience related to professional and ethical issues in the work environment. 

 

MAPPING OF CO’s - PO’s 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1 3 1 1 2 2 3 - 

CO2 1 2 1 1 3 2 1 

CO3 - 1 3 1 3 3 2 

CO4 2 1 3 1 2 3 2 



 

 

SEMESTER – IV 

 

 

 

 

 

COURSE OBJECTIVES: 

 To describe the basics of International Business. 

 To outline the theories for International Trade and Investment. 

 To categorise the different strategies and organisational in global Business. 

 To explain the role of production, marketing, financial and human resource management in global 

business. 

 To summarise about the conflict management & ethics in international business. 

 

UNIT I INTRODUCTION                         9 

International Business –Definition –Importance, nature and scope of International business-International 

Business Vs. Domestic Business; -Advantages of international business – factors causing globalization of 

business- Trends in Globalization- Effect and Benefit of Globalization- country attractiveness - 

international business environment - Protection Vs liberalization of global business environment. 

 

UNIT II THOERIES OF INTERNATIONAL BUSINESS AND INSTITUTES    9 

Theories of International Trade: Mercantilism, Absolute Advantage Theory, Comparative Cost Theory, 

Hecksher-Ohlin Theory.Theories of Foreign Direct Investment : Product Life Cycle, Eclectic, Market 

Power, Internationalisation. The role of GATT/WTO – UNCTAD Basic Principles and Major 

Achievements, Role of IMF, Features of IBRD, 

. 

UNIT III INTERNATIONAL STRATEGIC MANAGEMENT       9 

Instruments  of  Trade Policy : Voluntary Export Restraints, Administrative Policy, Anti-dumping Policy, 

Balance of Payment. RTBs across the globe.Different forms of international business - global entry strategy 

-Strategic options –Strategic Alliances- Global portfolio management.Organizational issues of international 

business – organizational structures – controlling of international business – approaches to control – 

performance of global business- performance evaluation system. 

 

UNIT IV PRODUCTION, MARKETING, FINANCIAL AND HUMAN RESOURCE 

MANAGEMENT OF GLOBAL BUSINESS        9 

Global production –Location –scale of operations- cost of production – Make or Buy decisions – global- 

supply chain issues.Globalization of markets, marketing strategy – Challenges in product development, 

pricing, production and channel management.Investment decisions – economic- Political risk – sources of 

fund- exchange –rate risk and management. 

 

UNIT V CONFLICT MANAGEMENT ETHICS IN INTERNATIONAL BUSINESS 

MANAGEMENT             9 

Selection of expatriate managers- Managing across cultures -Training and development- 

Compensation.Disadvantages of international business Disadvantages of international business – Conflict 

in international business- Sources and types of conflict – Conflict resolutions – Negotiation – the role of 

international agencies.Ethical issues in international business – Ethical decision-making.  

TOTAL:45 PERIODS 

 

 

JBA2401 INTERNATIONAL BUSINESS MANAGEMENT L T P C 

3 0 0 3 



 

 

COURSE OUTCOMES: 

Students will be able  

 To explain the  basic concepts of Global Business. 

 To identify the applications of international trade and investment theories. 

 To record the entry strategies followed by the global business leaders. 

 To explain the role of production, marketing, and financial management in global entry. 

 To identify the need for negotiation and ethical implications in international business.  

 

TEXT BOOKS: 

1. Charles W.I. Hill and Arun Kumar Jain, “International Business”, Tata McGraw Hill, New 

1. Delhi,10 th edition, 2014. 

2. K. Aswathappa,” International Business”, Tata Mc Graw Hill, New Delhi, 6th Edition, 2015. 

 

REFERENCES: 

1. Michael R. Czinkota, Ilkka A. Ronkainen and Michael H. Moffet,” International Business”, 

Cengage Learning, New Delhi, 7th Edition, 2010. 

2. Rakesh Mohan Joshi, “International Business”, Oxford University Press, New Delhi, 2009. 

3. Vyuptakesh Sharan,” International Business”, Pearson Education in South Asia, New 

Delhi, 3rd Edition, 2011. 

4. Charles W.I.Hill and Arun Kumar Jain,” International Business”, McGraw Hill, 10 th Edition, 

2014. 

 

 

WEBSITES: 

1. http://www.brainkart.com/article/Factors-causing-Globalization-of-Business_7350/ 

2. https://www.wto.org/ 

3. http://www.intracen.org/itc/trade-strategy/ 

4. https://www.worldsupporter.org/en/chapter/39667-summary-international-business- 

strategic-management-approach 

5. https://dieinnovationbooster.de/event/conflict-resolution-in-international-business- 

environment/ 

 

MAPPING OF CO’S -PO’S 

COs\POs PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1 1 1 1 2 1 1 1 

CO2 1 1 2 2 1 1 1 

CO3 2 1 2 2 2 1 1 

CO4 2 1 2 2 1 1 1 

CO5 2 1 2 2 1 2 1 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

COURSE OBJECTIVES: 

 To state the importance of psychology in industrial approaches 

 To demonstrate the needs of psychological approach in industrial dynamics. 

 To outline the human factors and work environment  

 To describe the employee welfare perspectives. 

 To record the need the psychological applications in assessing consumer behavior. 

 

UNIT I INTRODUCTION                    9                    

Definition, scope, goals, fundamental  concepts of psychology, nature of people and nature of organization; 

Historical development of industrial and organizational psychology, challenges and opportunities for 

industrial psychologist. 

 

UNIT II  WORK ENVIRONMENT AND PSHYCOLOGY          9 

Social environment: Group dynamics in Industry Personal psychology, study of behaviour in work 

situations. Applications of Psychological principles to problems of selection, Placement, Counselling and 

training, Human engineering and physical environment techniques of job analysis 

 

UNIT III WORK AND EQUIPMENT DESIGN      10 

Criteria in evaluation of job-related factor, job design, human factors, Engineering information, input 

processes, mediation processes, action processes, methods design, work space and its arrangement, human 

factors in job design. Accident and Safety: The human and economic costs of accidents, accident record 

and statistics, the causes of accidents situational and individual factors related to accident reduction. 

 

UNIT IV EMPLOYEE WELFARE AND PSYCHOLOGY     9 

The psychological approach to job design - Employee Welfare: Employee health, safety, and well-being - 

Safety at work - Health at work - Stress at work - The quality of work life and employee well-being - 

Concluding remarks on employee health and safety. 

UNIT V UNDERSTANDING CONSUMER BEHAVIOR    8 

 Consumer behaviour, study of consumer preference, effects of advertising, Industrial morale: The nature 

and scope of engineering psychology, its application to industry  

TOTAL:45 PERIODS 

 

COURSE OUTCOMES: 

At the end of the course, students will be able 

 To identify the  key concepts, theoretical perspectives, and trends in industrial psychology.  

 To label the problems thorough and systematic competency model. 

 To discuss the problems present in environment and design a job analysis method. 

 To apply psychological aspects in creating a  better work environment for better performance. 

 To discuss consumer preference and  behavior. 

 

 

 

JBA 2402  

 

INDUSTRIAL PSYCHOLOGY L T P C 

3 0 0 3 



 

TEXT BOOKS: 

 

1. Myers, C. S. (2013). Industrial Psychology. United Kingdom: Read Books Limited. 

2. De Leon, E. B. (1993). Industrial Psychology. Philippines: Rex Book Store. 

 

REFERENCES: 

 

1. Tiffin, J and McCormic E.J., Industrial Psychology, Prentice Hall, 6th Edn., 1975. 

2. McCormic E.J., Human Factors Engineering and Design, McGraw Hill, 4th Edn.,1976.  

3. Mair, N.R.F., Principles of Human relations Gilmer, Industrial Psychology  

MAPPING OF CO’s -PO’s 
 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1 2 2 2 1 1 1 2 

CO2 1 2 2 1 2 1 2 

CO3 1 2 2 1 1 1 2 

CO4 1 2 2 1 2 2 2 

CO5 1 2 2 1 2 2 2 

 

 

 

JBA2441 

 

PROJECT WORK 

L T P C 

0 0 36 18 

 

COURSEOBJECTIVES: 

 To enhance their skills and office etiquettes required to sustain in industry environment 

 To make them aware about industry best practices, processes and regulations. 

 To participate in teamwork and preferably as part of a multi-disciplinary team. 

 To understand the professional and ethical responsibilities. 

 

INSTRUCTION METHOD AND PEDAGOGY 

1. Project shall be at least 3 Months during their fourth semester. 

2. Each student must be assigned a faculty as a mentor (Supervisor) from the college and an Industry 

expert as co-mentor. 

3. The student must fill up and get a “Project Acceptance Letter” from the company and provide it to 

their Supervisor within the specified deadline. 

4. During the entire period of project, the student shall obey the rules and regulations of the 

company/industry/organization and also those of the College. 

5. The students should attend all Reviews before appearing for the Model exam. 

6. Due to inevitable reasons, if the student will not able to attend the project for few days with the 

permission of the supervisor should be informed via e-mail and these days may be compensated 

later.  



 

 

 

7. The Student should produce successful “Completion Certificate” it to their Supervisor.  

8. Upon the completion of project, two hard copies of “Project Report” must be submitted to the 

Coordinator. 

9. The report must in accordance with the required content and the format provided. 

10. During End semester, the evaluation of the work done by students will be done by the External 

examiner and Internal examiner. 

 

COURSEOUTCOMES: 

Studentswillbeable, 

 To apply theoretical concepts and frameworks learned in the classroom to real-world scenarios. 

 To enhance interpersonal communication, teamwork, and collaboration skills by engaging with 

diverse stakeholders. 

 To build professional networks within the industry to create opportunities for future career growth. 

 To use experience related to professional and ethical issues in the work environment. 

 

MAPPING OF CO’s - PO’s 

 
CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1 3 1 1 2 2 3 - 

CO2 1 2 1 1 3 2 1 

CO3 - 1 3 1 3 3 2 

CO4 2 1 3 1 2 3 2 
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LIST OF OPEN ELECTIVES OFFERED BY THE DEPARTMENT OF MANAGEMENT 

STUDIES FOR UG PROGRAMMES 

SEMESTER-IV 
 
    JBA9201 

PRINCIPLES OF MANAGEMENT 
L T P C 
3 0 0 3 

COURSE OBJECTIVES: 
 To enable the students to study the basics of Management. 
 To learn the importance of planning and decision making. 
 To educate the students about organizational structure and hiring. 
 To inculcate knowledge in relation to the directing function of management. 
 To gain knowledge on various techniques of controlling using computers. 

UNIT-I INTRODUCTION 9 
Definition of Management – Science or Art – Manager Vs Entrepreneur - types of managers - 
Managerial roles and skills – Evolution of Management – Scientific, human relations , system and 
contingency approaches – Types of Business organization - Sole proprietorship, partnership, 
company- public and private sector enterprises - Organization culture and Environment – Current 
trends and issues in Management. 

UNIT- II PLANNING    9 
Nature and purpose of planning – planning process – types of planning – objectives – setting 
objectives – policies – Planning premises – Strategic Management – Planning Tools and 
Techniques – Decision making steps and process. 

UNIT-III ORGANISING  9 
Nature and purpose–Formal and informal organization –organization chart–organization Structure 
– types – Line and staff authority – departmentalization – delegation of authority – centralization 
and decentralization – Job Design - Human Resource Management – HR Planning, global 
Recruitment and selection, Training and Development, Performance Management , Career planning 
and management. 

UNIT-IV LEADING   9 
Foundations of individual and group behaviour – motivation – motivation theories – motivational 
techniques – job satisfaction – job enrichment – leadership – types and theories of leadership – 
communication – process of communication – barrier in communication – effective communication 
– communication and IT. 

UNIT-V CONTROLLING 9 
System and process of controlling – budgetary and non-budgetary control techniques – use of 
Computers and IT in Management control – Productivity problems and management – control and 
performance – direct and preventive control – reporting. 
 

TOTAL:45 PERIODS 
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COURSEOUTCOMES: 

At the end of the course, students will be able to: 

• Discuss the concept of managerial functions. 
• Apply decision-making strategies for uncertainty situations. 
• Explain about recruitment and selection process. 
• Demonstrate leadership quality and effective communication skill. 
• Apply the skills to estimate productivity. 

TEXT BOOKS: 

1. Stephen A. Robbins, David A. DeCenzo & Mary Coulter, Fundamentals of Management, 9th 
Edition, Pearson Education, 2013. 

2. Harold Koontz & Heinz Weihrich, Essentials of Management, 10th Edition, Tata McGraw Hill 
Education, 2015. 

REFERENCES: 
1. Robert Kreitner & Mamata Mohapatra, Management, Biztantra, 2008. 
2. J.A.F. Stoner, Freeman R.E., and Daniel R. Gilbert, Management, 6th Edition, Pearson 

Education, 2004. 
3. Tripathi P.C. & Reddy P.N., Principles of Management, 5th Edition, Tata McGraw Hill, 2012. 
4. P.C. Tulsian, Business Management, Pearson India, 2013. 
5. C.B. Gupta, Management Concepts and Practices, Sultan Chand, 201 

 
WEBSITES: 
1. https://study.com/academy/lesson/types-of-business 
2. https://www.businessmanagementideas.com/planning/steps-involved-in-planning-process 
3. https://www.ciesin.com.columbia.edu/decentralisation/differentforms.html 
4. https://www.toppr.com/communicatio/barriers-in-communication 
5. https://www.businessmanagementideas.com/management/controlling-process 

 
MAPPINGOFCO’s- PO’s 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1 3 3 3 3 3 3 3 

CO2 3 2 3 2 3 2 3 

CO3 2 1 2 1 2 2 3 

CO4 3 2 2 3 2 3 3 

CO5 3 2 3 2 3 2 3 
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COURSE OBJECTIVES: 

 To explain the basic concepts in Accounting. 
 To acquire a reasonable knowledge in Financial Accounting. 
 To apply the interpretation of financial statements by using various financial tools. 
 To acquire knowledge in financial planning and control. 
  To explain the basic concept in Cost Accounting 

UNIT I  INTRODUCTION 9 
Meaning and Definition of Accounting - Accounting Principles – Concepts and Conventions of 
Accounting –Types of Accounting – Importance of Accounting -Accounting Cycle – Journal 
Entries – Preparation of Ledger Accounts – Trial Balance and its importance. 

UNIT II FINANCIALACCOUNTING 9 
Preparation of Trading Account, Profit and  Loss Account and Balance Sheet with adjustments. 

UNIT III ANALYSISOFFINANCIALSTATEMENT 9 
Meaning and Definition - Objectives - Techniques of Financial Statement Analysis –Comparative 
statement, Trend analysis, common size balance sheet and Ratio analysis (Basic Problems)(Activity 
in Company Balance sheet ) 

UNIT-IV FINANCIAL PLANNING 9 
Capital Budgeting: Principles and techniques - Nature of capital budgeting- Identifying relevant 
cash flows - Evaluation Techniques: Payback, Accounting rate of return. 
Net Present Value, Internal Rate of Return, Profitability Index - Project selection under Capital 
Rationing. 

UNIT V COST ANALYSIS 9 
CostAccounting:Meaning–Elementsofcost–MarginalCosting(SimpleProblems)-StandardCosting 
and Variance Analysis- Material Variance, Labour Variance ,Overhead Variance and Sales 
variance. 

 
TOTAL:45PERIODS 

COURSE OUTCOMES: 

At the end of the course, students will be able to: 

• Summarize the concepts in Accounting. 
• Demonstrate the knowledge and skills in maintaining financial records. 

 
JBA9202 

 
FUNDAMENTALSOFACCOUNTING 

L T P C 

3 0 0 3 
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• Apply the financial tools in reading financial statements. 
• Discuss more about Financial Planning. 
• Explain the concepts in Cost Accounting and its use in organizations 

TEXT BOOKS: 
1. T.S. Reddy & Y. Hariprasad Reddy, Financial & Management Accounting, 4th Edition, 

Margham Publications, 2008. 
2. M.Y. Khan & P.K. Jain, Management Accounting, Tata McGraw Hill, 2011. 

 
REFERENCEBOOKS: 

1. Ashish K. Bhattacharya, Financial Accounting for Business Managers, 5th Edition, 
Prentice-Hall of India Pvt. Ltd., 2006. 

2. R. Narayanaswamy, Financial Accounting – A Managerial Perspective, PHI Learning, New 
Delhi, 2011. 

3. Jan Williams, Financial and Managerial Accounting – The Basis for Business Decisions, 
15th Edition, Tata McGraw Hill Publishers, 2010. 

4. Horngren, Sundem, Stratton, Burgstahler, Schatzberg, Introduction to Management 
Accounting, PHI Learning, 2011. 

WEBSITES: 

1. https://cleartax.in/s/financial-accounting 
2. https://www.accountingcapital.com/final-accounts 
3. https://corporatefinanceinstitute.com/analysis-of-financial-statement 

4. https://www.accountingtools.com/capital-budgeting 
5. https://bizfluent.com/computerized-accounting 
 
MAPPING OF CO’s-PO’s 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1 2 1 2 1 2 2 3 

CO2 3 1 3 2 3 3 3 

CO3 3 2 3 2 3 2 3 

CO4 3 3 3 3 3 3 3 

CO5 2 1 2 1 2 2 3 
 
 

SEMESTER–V 
 

 
JBA9203 

BUSINESS ECONOMICS L T P C 

3 0 0 3 

COURSEOBJECTIVES: 
1. To introduce the concepts of scarcity and efficiency. 
2. To explain the role of the market in developing an economy.  
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3. To discuss the concepts of national income, banking functions, and the economic 
environment of business. 

4. To discuss the basic concepts of macro economics and fiscal policy. 
5. To identify the causes of inflation and its role in the economy. 

 
UNITI  BASIC CONCEPTS IN ECONOMICS 9 
The themes of economics – scarcity and efficiency in present scenario– three fundamental 
economic problems- society’s capability – Production possibility frontiers (PPF) – Productive 
efficiency Vs economic efficiency - economic growth & stability – Micro economies and Macro 
economies. 

UNITII CONCEPTS ON FIRMS AND MANUFACTURING  PRACTICES    9 
Firm – Industry – Market – Market structure – Diversification – Vertical integration – Merger – 
Horizontalintegration. 

UNITIII NATIONAL  INCOME, MONEY AND BANKING, ECONOMIC 
ENVIRONMENT   9 
National income concepts – GNP – NNP – Methods of measuring national income – Inflation – 
Deflation – Kinds of money – Value of money – Functions of bank – Types of bank – Bankruptcy - 
Economic liberalization – Privatization – Globalization. 
 

UNIT IV CONCEPTS OF MACRO ECONOMICS 9  

Macro-economic aggregates – circular flow of macroeconomic activity – National income 

determination – Aggregate demand and supply – Macroeconomic equilibrium – Components of 

aggregate demand and national income – multiplier effect – Fiscal policy in theory. Activity on 

Latest Union Budget. 

UNITV INFLATION AND UNEMPLOYMENT 9 
Unemployment and its impact – Okun’s law – Inflation and the impact – reasons for inflation- 
inflation Vs Unemployment tradeoff – Phillips curve, Activity- Students perception to 
overcomeunemployment intoday’s environment. 

TOTAL:45PERIODS 
 
COURSE OUTCOMES: 

Students will be able to: 

• Infer the knowledge on the basic concepts of micro and macroeconomics. 
• Discuss about the market structure and manufacturing practices. 
• Outline the role of national income in building a nation's economy. 
• Discuss the basic concepts in macro economics. 
• Extend the knowledge on the effects of unemployment and inflation in the Indian economy. 
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TEXT BOOKS: 
1. Paul A. Samuelson and William D. Nordhaus, Economics, 18th Edition, Tata McGraw Hill, 

2009. 
2. William Boyes and Michael Melvin, Textbook of Economics, Biztantra, 10th Edition, 2015. 

 
REFERENCES: 

 
1. Richard Lipsey and Alec Chrystal, Economics, 11th Edition, Oxford University Press, New 

Delhi, 2008. 
2. Karl E. Case and Ray C. Fair, Principles of Economics, 12th Edition, Pearson Education 

Asia, New Delhi, 2017. 
3. N. Gregory Mankiw, Principles of Economics, 5th Edition, Thomson Learning, New Delhi, 

2009. 
4. McEachern and Kaur, Principles of Microeconomics, 5th Edition, Cengage Learning, 2016. 
5. McConnell, Brue, Flynn, Microeconomics, 20th Edition, McGraw Hill Education, 2017 

 
 
WEBSITES: 
1. http://www.investopedia.com 
2. https://www.economicshelp.org 
3. http://www.economicsonline.co.uk 
4. https://www.econlib.org 
5. https://www.thebalancesmb. 
 
MAPPING OF CO’s-PO’s 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
COURSE OBJECTIVES: 

• To explain the concepts and need for Organizational Behavior in the present environment. 
• To classify the theories and practices in Organizational Behavior at the individual level. 
• To illustrate the importance of team building with related theories. 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1 1 2 2 1 1 1 2 

CO2 2 3 3 1 1 1 3 

CO3 2 3 3 1 1 1 3 

CO4 1 2 2 1 1 1 2 

CO5 1 2 2 1 1 1 2 

 
JBA9204 BEHAVIOURIAL SCIENCE 

L T P C 
3 0 0 3 
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• To develop the knowledge on various styles of leadership. 
• To show the impact of organizational culture on human behavior in a changing environment. 

UNITI   BASIC CONCEPTS IN ORGANISATIONAL BEHAVIOUR 9 
Definition, need and importance of organizational behaviour – Nature and scope – Framework – 
Organizational behaviour models-Case Study Analysis 

UNITII INDIVIDUAL  BEHAVIOUR 9 
Personality – types – Factors influencing personality – Theories – Learning – Types of learners – 
The learning process – Learning theories-Perceptions – Importance – Factors influencing perception 
– Motivation–Importance–Types-Herzberg’s Two Factor theory, Maslow’s Need Hierarchy theory, 
Alderfer’s ERG theory – Case Study Analysis 

UNIT III GROUP BEHAVIOUR 9 
Groups in organizations – Influence – Group dynamics – Group decision making techniques –Team 
Building– Communication– Case Study Analysis 

UNITIV LEADERSHIPANDPOWER 9 
Meaning – Importance – Leadership styles – Theories – Leaders Vs Managers – Sources of power – 
Power and Politics – Case Study Analysis 

UNITV ORGANISATION  CULTURE  AND  DEVELOPMENT 9 
Organizational culture and climate – Factors affecting organizational climate –Organizational 
change – Importance – Stability Vs Change – Proactive Vs Reaction change – the change process – 
Resistance to change – Managing change. Organizational development – Characteristics –
objectives–Case Study Analysis 

TOTAL:45 PERIODS 
 
COURSE OUTCOMES: 

Students will be able to: 

• Illustrate the concepts of human behavior in organizations. 
• Build the knowledge on how individuals differ and their impact on the organization. 
• Apply the knowledge on team processes and norms. 
• Relate the concepts of a leader and a manager. 
• Explain the concepts of organizational culture, climate, and job satisfaction. 

 

TEXTBOOKS: 
1. StephenP.Robins,TimothyA.Judge,NeharikaVohra,“OrganisationalBehavior”,Pearson 
Education India, 18thEdition, 2018 

2. FredLuthans,BrettC.Luthans,KyleW.Luthans,“OrganisationalBehavior:AnEvidence based 
approach”, Information Age Publishing, Inc. 14thEdition,2021 
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REFERENCES: 
 

1. Steven McShane & Mary Ann Von Glinow, Organizational Behaviour, 2nd Edition, 
McGraw Hill Education, 2013. 

2. Debra L. Nelson & James Campbell Quick, Organizational Behaviour: The Real World and 
You, 2nd Edition, Cengage Learning, 2012. 

3. Ivancevich, Konopaske & Maheson, Organizational Behaviour & Management, McGraw 
Hill Education, 2018. 

4. Udai Pareek, Understanding Organizational Behaviour, 4th Edition, Oxford Higher 
Education, 2016 

 
 
 
MAPPING OF CO’s-PO’s 
 

 

 

 

 

 

 

 

 

 

 

SEMESTER–VI 
 
 

 
JBA9205 TOTAL QUALITY MANAGEMENT 

L T P C 

3 0 0 3 

COURSE OBJECTIVES: 

• To infer the core values of Total Quality Management. 
• To assess the quality philosophies from a managerial perspective. 
• To determine the quality management tools and techniques. 
• To explain the process control methodology. 
• To evaluate the best practices for the attainment of quality. 

UNITI  BASIC CONCEPTS OF QUALITY MANAGEMENT 9 
Introduction- Need for Quality - Definition of Quality - Quality statements – vision, mission and 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1 1 2 2 1 1 1 2 

CO2 1 2 2 1 1 1 2 

CO3 1 2 2 1 1 1 2 

CO4 1 2 2 1 1 1 2 

CO5 1 2 2 1 1 1 2 
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policy statements. Customer Focus – customer perception of quality, Translating needs into 
requirements, customer retention. Dimensions of product and service quality - Cost of quality - 
TQM framework, benefits, awareness and obstacles – overview of Lean Manufacturing. 
 

UNITII TQM PRINCIPLES AND PHILOSOPHIES 9 
Overview of the contributions of Deming, Juran Crosby, Masaaki Imai, Feigenbaum, Ishikawa, 
Taguchi techniques – introduction, loss function, parameter and tolerance design, signal to noise 
ratio - Concepts of Quality circle- Japanese 5S principles and 8D methodology. 

UNITIII TQM TOOLS AND TECHNIQUES 9 
The Seven Traditional tools of Quality – New Seven Management tools of Quality –Failure mode 
effect analysis (FMEA)-Bench marking- Process and reasons for Benchmarking- POKA YOKE - –
Quality Function Deployment (QFD). 

UNITIV TQM PROCESS CONTROL METHODOLOGIES 9 
Control Charts- Process Capability - Six Sigma- Concepts, Methodology, Applications to 
Manufacturing, Service sector including IT -Total productive maintenance (TPM) - Business 
process Improvement (BPI). 

UNITV QUALITY SYSTEMS 9 
Introduction - quality management systems – Process of obtaining ISO certification - Quality 
Auditing - ISO 9001: 2015 certification. Malcolm Baldrige National Quality Award-TQM 
Implementation in manufacturing and service sectors - TQM culture - Quality council. 

TOTAL:45 PERIODS 

 
COURSE OUTCOMES: 

Students will be able to: 

• Apply appropriate techniques in identifying customer needs. 
• Apply quality philosophies for continuous improvement and ensure customer delight. 
• Apply various tools in quality management. 
• Measure process effectiveness and identify areas for improvement. 
• Evaluate the performance excellence of an organization. 

 

TEXT BOOKS: 
1. Dale H. Besterfield, Carol Besterfield-Michna, Glen H. Besterfield, Mary Besterfield-Sacre, 

Hermant Urdhwareshe & Rashmi Urdhwareshe, Total Quality Management, 4th Edition, Pearson 
Education, 2015. 

2. Shridhara Bhat K., Total Quality Management – Text and Cases, 2nd Edition, Himalaya 
Publishing House, 2010. 
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REFERENCES: 
1. Panneerselvam, R. & Sivasankaran, P., Quality Management, 1st Edition, PHI Learning, New 

Delhi, 2014. 
2. Douglas C. Montgomery, Introduction to Statistical Quality Control, 4th Edition, Wiley India 

Pvt. Ltd., 2020. 
3. James R. Evans & William M. Lindsay, Managing for Quality and Performance Excellence, 9th 

Edition, Cengage Learning, 2012. 
4. Poornima M. Charantimath, Total Quality Management, 2nd Edition, Pearson Education, 2011. 
 
WEBSITES: 
1. https://asq.org/quality-resources/total-quality-management/tqm-history 
2. https://www.economicsdiscussion.net/quality-management/total-quality-management-
principles/31865 
3. https://quality-one.com/fmea/ 
4. https://leanfactories.com/tpm-and-six-sigma-basics/;https://quality-one.com/qfd/ 
5. https://www.iso.org/standard/28692;https://qualitymanagementsystem.com/what-is-iso/ 

Mapping of CO’s-PO’s 
 

CO\PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 
CO1 - - - - 2 2 - 
CO2 - - - - 2 2 - 
CO3 - - - - 2 2 - 
CO4 - - - - 2 2 - 
CO5 - - - - 2 2 - 

 
 
 
 

 
JBA9206 PROFESSIONAL ETHICS 

L T P C 

3 0 0 3 

 
COURSE OBJECTIVES: 

 To create an awareness on Human Values in Engineering Ethics. 

 To enable the students to understand and practice Engineering Ethics. 

 To instill knowledge about Engineering as Experimentation. 

 To impart knowledge on safety, responsibilities, and rights of engineers. 

 To impart knowledge on global issues related to engineering ethics. 

 
UNITI HUMAN VALUES                                              10 
Morals, values and Ethics – Integrity – Work ethic – Service learning – Civic virtue – Respect 
forothers–Livingpeacefully–Caring–Sharing–Honesty–Courage–Valuingtime–Cooperation –
Commitment – Empathy – Self confidence – Character – Spirituality – Introduction to Yoga and 
meditation for professional excellence and stress management. 
UNITII ENGINEERING   ETHICS                                                      9 
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Senses of ‘Engineering Ethics’ – Variety of moral issues – Types of inquiry – Moral dilemmas – 
MoralAutonomy–Kohlberg’stheory–Gilligan’stheory–ConsensusandControversy–Modelsof 
professional roles - Theories about right action – Self-interest – Customs and Religion – Uses of 
Ethical Theories. 
 

UNITIII ENGINEERING  AS SOCIAL  EXPERIMENTATION 9 
EngineeringasExperimentation–EngineersasresponsibleExperimenters–CodesofEthics–A Balanced 
Outlook on Law. 
UNITIV SAFETY, RESPONSIBILITIES  AND RIGHTS 9 
Safety and Risk – Assessment of Safety and Risk – Risk Benefit Analysis and Reducing Risk -
RespectforAuthority–CollectiveBargaining–Confidentiality–ConflictsofInterest–Occupational Crime –
Professional Rights – Employee Rights – Intellectual Property Rights (IPR) – Discrimination. 

UNITV GLOBAL  ISSUES                                                              8 
Multinational Corporations –Environmental Ethics –Computer Ethics –Weapons Development – 
EngineersasManagers–ConsultingEngineers–EngineersasExpertWitnessesandAdvisors– Moral 
Leadership –Code of Conduct – Corporate Social Responsibility. 

TOTAL:45 PERIODS 

COURSE OUTCOMES: 
 
Students will be able to: 
• Understand the concept of Human Values. 
• Understand the concepts of Engineering Ethics. 
• Understand the concept of Moral and Social Values. 
• Gain knowledge on safety, responsibilities, and rights of engineers. 
• Understand the concept of global issues. 

TEXT BOOKS: 
1) Mike W. Martin and Roland Schinzinger, Ethics in Engineering, Tata McGraw Hill, New 

Delhi, 2003. 
2) Govindarajan M., Natarajan S., & Senthil Kumar V.S., Engineering Ethics, Prentice Hall of 

India, New Delhi, 2004. 
3) Charles E. Harris, Michael S. Pritchard, and Michael J. Rabins, Engineering Ethics – Concepts 

and Cases, Cengage Learning, 2009. 
 
REFERENCES: 
1) Charles B. Fleddermann, Engineering Ethics, Pearson Prentice Hall, New Jersey, 2004. 
2) John R. Boatright, Ethics and the Conduct of Business, Pearson Education, New Delhi, 2003. 
3) Edmund G. Seebauer and Robert L. Barry, Fundamentals of Ethics for Scientists and Engineers, 

Oxford University Press, Oxford, 2001. 
4) Laura P. Hartman and Joe Desjardins, Business Ethics: Decision Making for Personal Integrity 

and Social Responsibility, McGraw Hill Education (India) Pvt. Ltd., New Delhi, 2013. 
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WEBSITES: 
 www.nptel.ac.in 
 https://www.nspe.org/resources/ethics 
 https://www.slideshare.net/https://www.tutorialspoint.com/engineering_ethics/engineering_ethics 
 https://sites.tufts.edu/ 

Mapping of CO’s-PO’s 
 

CO\PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 
CO1 1 2 - 1 - - 1 
CO2 1 2 - 1 - - 1 
CO3 1 2 - 1 - - 1 
CO4 1 2 - 1 - - 1 
CO5 1 2 - 1 - - 1 

 
 

 

 

 

SEMESTER –VII 

 
 

JBA9207 CUSTOMER RELATIONSHIP MANAGEMENT 
L T P C 
3 0 0 3 

 
COURSE OBJECTIVES: 
 
• To enumerate the needs of CRM and its importance in an organization. 
• To know the various concepts that drive CRM. 
• To gain knowledge on the fundamentals of CRM planning. 
• To categorize the place of CRM in an efficient market. 
• To know the implementation aspects of CRM in an organization. 

UNITI   EVOLUTION OF CUSTOMER RELATIONSHIP 9 
Customer Relationship Management (CRM) - Definition - Emergence of CRM Practice - 
Factorsresponsible for CRM growth - CRM process - framework of CRM - Benefits of CRM - 
Types of CRM - Scope of CRM - Features and Trends in CRM- CRM and Cost Benefit 
Analysis - CRM and Relationship Marketing. 

UNITII CRM CONCEPTS 9 
Customer Value - Customer Expectation - Customer Satisfaction - Customer Centricity - 
Customer Acquisition - Customer Retention - Customer Loyalty - Customer Lifetime Value - 
Customer Experience Management - Customer Profitability - Enterprise Marketing 
Management - Customer Satisfaction Measurements - Web based Customer Support 
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UNITIII PLANNING FOR CRM 9 
Steps in Planning - Building Customer Centricity - Setting CRM Objectives - Defining Data 
Requirements - Planning Desired Outputs - Relevant issues while planning the Outputs - 
Elements of CRM plan - CRM Strategy: The Strategy Development Process - Customer 
Strategy Grid. 

UNIT IV CRM AND MARKETING STRATEGY 9 
CRM Marketing Initiatives - Sales Force Automation - Campaign Management- Call Centers - 
Practice of CRM: CRM in Consumer Markets - CRM in Services Sector - CRM in Mass 
Markets - CRM in Manufacturing Sector. 

UNITVCRM PLANNING AND IMPLEMENTATION 9 
Issues and Problems in implementing CRM - Information Technology tools in CRM - 
Challengesof CRM Implementation - CRM Implementation Roadmap - Road Map (RM) 
Performance: Measuring CRM performance - CRM Metrics. 

TOTAL:45PERIODS 

 

COURSE OUTCOMES: 

Students will be able to: 

• Evaluate the importance of CRM and the benefits it provides an organization. 
• Interpret the values of basic CRM concepts and their impact on management. 
• Strategize the planning factors focusing on customer retention. 
• Analyze the market practices in establishing CRM. 
• Discuss the execution possibilities by inspecting the challenges of CRM. 

 

TEXTBOOKS: 

  Kincaid, J., Customer Relationship Management: Getting It Right, Pearson, 2019. 

  Kumar, V. & Reinartz, W.J., Customer Relationship Management: A Databased Approach, 
Wiley India Pvt. Ltd., 2022. 

 
REFERENCES: 
  Makkar, U. & Makkar, H.K., Customer Relationship Management, Tata McGraw-Hill Education, 
2021. 
  Peelen, E., Customer Relationship Management, Pearson, 2021. 
  Peppers, D. & Rogers, M., Managing Customer Relationships, 2nd Edition, John Wiley and 
Sons, 2020. 
  Shanmughasundaram, S., Customer Relationship Management: Modern Trends and Perspectives, 
PHI Learning Pvt. Ltd., 2020. 
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WEBSITES: 
1. https://www.theblueflamelabs.com/evolution-crm/ 
2. https://www.archie.nl/en/crm-the-concept-and-the-various-definitions/ 
3. https://www.brainkart.com/article/CRM-Planning-and-Implementation_6050/ 
4. https://www.reallysimplesystems.com/blog/crm-marketing-strategy/ 
5. https://www.scnsoft.com/blog/crm-implementation-plan 
 
 
 
 
 
MAPPING  OF CO’s-PO’s 
 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1 2 1 2 1 2 2 3 

CO2 3 1 3 2 3 3 3 

CO3 3 3 3 3 3 3 3 

CO4 3 3 3 3 3 3 3 

CO5 2 1 2 1 2 2 3 
 
 
 
 
 

JBA9208 INTELLECTUAL PROPERTY RIGHTS 
L T P C 
3 0 0 3 

 
COURSEOBJECTIVES: 
• To infer an idea about IPR. 
• To build the knowledge on registration and its enforcement. 
• To discuss various agreements and legislations with respect to IPR. 
• To appraise digital products and related laws. 
• To infer an idea about enforcement of IPRs 

UNITI BASIC  CONCEPTS IN IPR                                9 
Introduction to IPRs, Basic concepts and need for Intellectual Property - Patents, Copyrights, 
GeographicalIndications,IPRinIndiaandAbroad–GenesisandDevelopment–thewayfrom WTO to 
WIPO –TRIPS, Nature of Intellectual Property, Industrial Property, technological 
Research, Inventions and Innovations–Important examples of IPR. 

UNITII REGISTRATION OF IPRs                                 9 
MeaningandpracticalaspectsofregistrationofCopyRights,Trademarks,Patents,Geographical 
Indications, Trade Secrets and Industrial Design registration in India and Abroad 95 

UNITIII AGREEMENTS AND LEGISLATIONS                                  9 
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InternationalTreatiesandConventionsonIPRs,TRIPSAgreement,PCTAgreement,PatentActof India, 
Patent Amendment Act, Design Act, Trademark Act, Geographical Indication Act. 

UNITIV DIGITAL PRODUCTS AND LAW                                  9 
Digital Innovations and Developments as Knowledge Assets – IP Laws, Cyber Law and Digital 
ContentProtection–UnfairCompetition–MeaningandRelationshipbetweenUnfairCompetition and IP 
Laws – Case Studies. 

UNITV ENFORCEMENT OF  IPRs                                 9 
Infringement of IPRs, Enforcement Measures, Emerging issues–Case Studies. 

TOTAL:45 PERIODS

COURSE OUTCOMES: 
Students will be able to: 

• Build an idea about IPR. 
• Evaluate the concept of registration and its enforcement. 
• Analyze various agreements and legislations. 
• Measure the concept of digital products and law. 
• Develop an Intellectual Property portfolio to enhance the value of the firm. 
 
TEXT BOOKS: 

1. V. Scople Vinod, Managing Intellectual Property, Prentice Hall of India Pvt. Ltd., 
2012. 

2. S.V. Satakar, Intellectual Property Rights and Copyrights, Ess Ess Publications, New 
Delhi, 2002. 

REFERENCES: 
1. Deborah E. Bouchoux, Intellectual Property: The Law of Trademarks, Copyrights, 

Patents and Trade Secrets, 3rd Edition, Cengage Learning, 2012. 
2. Prabuddha Ganguli, Intellectual Property Rights: Unleashing the Knowledge 

Economy, McGraw Hill Education, 2011. 
3. Derek Bosworth and Elizabeth Webster, The Management of Intellectual Property, 

Edward Elgar Publishing Ltd., 2013. 
 

WEBSITES: 
1. www.nptel.ac.in 
2. www.slideshare.net 
3. http://cipam.gov.in/ 
4. https://www.wipo.int/about-ip/en/ 
5. http://www.ipindia.nic.in/ 
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LIST OF LABORATORY COURSE OFFERED BY 
DEPARTMENT OF MANAGEMENT STUDIES TO UG STUDENTS 

 
 

 

JBA2711 ENTREPRENEURSHIP FOR ENGINEERS 
L T P C 

0 0 2 1 

 

COURSE OBJECTIVES:  
● To provide insight into the concept of entrepreneurship. 
● To investigate the feasibility study for the new venture. 
● To identify the right process for successful business plan 
 

Sl.No LIST OF ACTIVITIES No.of 
Periods 

1 Insight of Entrepreneurship 3 
2 Business Idea 3 
3 Business sources 2 
4 Business Plan 3 
5 Financial Plan 3 
6 Market Survey 4 
7 Feasibility report 3 
8 Case study 4 
9 Entrepreneurship Cue Card 2 
10 Prevention of Sickness & Measures 3 

 
                                                                                   TOTAL: 30 PERIODS 
 
COURSE OUTCOMES: 
 
Students will be able, 
● To procure knowledge on setting up a new venture. 
● To draft and approval of financial plan and appraisal of new project 
● To impart the knowledge of effectiveness of innovation in entrepreneurship 
 

REFERENCES 
1. Hisrich,RobertD.,Michael Peters and Dean Shepherded, Entrepreneurship, Tata McGrawHill, 
2014. 
2. SS.Khanka, Entrepreneurial Development, Third Edition, S.Chand & company, New Delhi 2001. 
3. Srinivasan, Case Studies in marketing Indian context, sixth edition PHI learning private Limited 
2014. 
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WEBSITES: 

● https://ideadrop.co/innovation-management/top-five-favourite-idea-generationtechniques/ 

● https://www.bajajfinserv.in/what-are-the-sources-of-finance-for-entrepreneurs 

● https://www.babson.edu/academics/undergraduate-school/core-experiences/foundations-of- 
management-and-entrepreneurship/ 
● https://www.businessgig.com/business-plan-preparation 

● https://www.financierworldwide.com/the-impact-of-social-entrepreneurship-on-economic-
growth. 
 
 


